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lowers have been
the professional
mainstay for Esli
Pelly, owner of the
Garden Patch in
Smiths Grove. 

“The flowers are
my cup of tea,” she
said. 

Pelly is the type of person who
can’t sit still; she always stays busy
with something. 

But when Pelly quit her job in
1999, she thought she would help
her husband milk cows on the fam-
ily’s 180-acre, third-generation
dairy farm.

But that didn’t last long. 
“She goes nuts sitting still,” her

husband David Pelly said. “If she
doesn’t have anything to do, she
gets antsy.”

Esli Pelly then began a journey
to find her niche. 

Within two years she started
growing herbs and continued with
a steady clientele of customers who
loved her potted plant arrange-
ments.

Then came a venture where she
grew hydroponic strawberries,
which are strawberries grown
without soil, and started raising
produce – mainly tomatoes, cab-
bage, okra and beans.

In 2002, a house on Main Street
in downtown Smiths Grove
became available to open up a shop

showcasing her antique garden
items, flower arrangements and
other vintage finds. 

But Pelly grew tired of growing
strawberries in 2004. 

At the same time, she bought a
stake in the Kentucky Proud prod-
uct line Basket Bounty, which fea-
tures friendship teas, cheese balls
and bean soup dip mixes.

After going in many directions,
the Pellys went to the Western
Kentucky University Small Busi-
ness Development Center last year
to seek guidance on how to keep
her business strategy focused.

With the help of SBDC Director
Rick Horn, Pelly became more
conscientious of how she managed
her cash flow and looked at ways
to manage the finances more effi-
ciently.

“He just helped me put things in
perspective,” Esli Pelly said.

For the Pellys, it’s all about hav-
ing a business on their own terms.

“If you don’t have fun doing it,
then we’re not going to do it,”
David Pelly said. “No amount of
money we made would make it
worth it.”

The Pellys changed so they
wouldn’t have to alter their country
lifestyle. 

David Pelly said while large
farms are virtually unaffected by
price fluctuations from year to
year, today the average small
farmer must diversify sources of
income.

“If it hadn’t been for her, we
wouldn’t still be on the farm. Milk
has been so bad for the last three or
four years,” David Pelly said. 

With the flowers as the business
focus, Pelly networks with local
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Esli Pelly, (above) owner of The Garden Patch, walks past a building
that holds some of the many different pots and antiques for sale. The
Garden Patch sells seasonal flowers, vegetables and interesting
antiques. Ettie Lee Graven (below) of Smiths Grove tends flowers Fri-
day at The Garden Patch on Hayes-Smiths Grove Road.

The Garden Patch 
Owners: Esli and David Pelly 

Location: Downtown Smiths Grove, 204 N. Main St.
Greenhouse location: 1085 Hayes-Smiths Grove Road

Phone: 563-3411 and 563-2151

An Evolution of Eden
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As new opportunities arise, Smiths Grove business owner stays focused by keeping things her way

Online file sharing can lead to
legal costs for unwatchful eyes

Teriea Graves, a married 46-
year- old mother in Campbellsville,
hates computers. Graves bought a
PC four years ago simply to have
one at home.

That’s why she was flabbergast-
ed when she was served with a law-
suit earlier this month that showed
several record companies repre-
sented by the Recording Industry
Association of America named
themselves in a copyright infringe-
ment complaint against her for
songs downloaded using the popu-
lar peer-to-peer shareware program
Kazaa.

The RIAA got Graves’ name
from her Internet service provider. 

“I am waiting for my lawyer to
do whatever he can do for me,”
Graves said. “There’s people in and
out of the house all time; I didn’t
know anything about it until I got
served.”

But here’s the ironic part –

Graves barely uses her computer at
home and mainly uses one at her
place of employment. 

She said she doesn’t even know
how to download songs and does-
n’t know who did. 

“I don’t think it’s fair that they
would do this. I didn’t even do it
but I’m getting charged – I don’t
even know how to (download),”
she said. “I just barely know how to
turn it on and off and do some sim-
ple things.”

The lawsuit against Graves was
filed in Bowling Green in late June
and she is one of three defendants
in the state – the other suits were in

Louisville and Owensboro. 
One year ago, in the landmark

case Metro-Goldwyn-Mayer Stu-
dios Inc. v. Grokster Ltd., the U.S.
Supreme Court issued a unanimous
decision sending a message around
the world that individuals who
download songs and the businesses
that encourage such behavior will
be held accountable. 

Graves remains upset and
stressed out over the lawsuit
because of the potential conse-
quences, which include paying
$750 for each illegally downloaded
song and  paying thousands of dol-
lars in damages and legal fees,
according to MusicUnited.org, a
Web site against illegal music
downloading.

“Why would I download? What
would I need it for? What is the
purpose of it? I’m just upset about
it because here I am in trouble over

Paducah company the
start of really cool idea
By JIM SUHR
The Associated Press

EUREKA, Mo. — Steve Rusakiewicz had
never heard of Dippin’ Dots, much less wrapped
his tongue around the colorful flash-frozen ice
cream in BB-sized pellets.

But taking a respite from the muggy July heat
at the Six Flags amusement park near this St.
Louis suburb, the 28-year-old Rolla, Mo., man
plunked down $6 for a medium-sized cup of the
icy treat and instantly proclaimed himself hot for
the dots.

“I gotta say, man, they’re pretty darn good,” a
smiling Rusakiewicz said through his mouthful
of Cookies ’n Cream. He said the treat “starts off
like a rock candy but ends up like ice cream.”

“This just blows me out of the water,” he
declared. “I’ve never seen ice cream like this
before.”

Curt Jones finds such testimonials supercool.
“When some people see it for the first time, it’s

always interesting to watch their reaction,” the
inventor of Dippin’ Dots and founder of the ice
cream chain says.

Jones, a onetime southern Illinois farm boy
who now lives in Nashville, has made a mint with
the tiny, cryogenically frozen beads of ice cream,
sherbet and yogurt he invented nearly two
decades ago.

Once forced to sell one of his cars and raid his
savings to launch Dippin’ Dots, Jones has seen
the chain swell to nearly 2,000 locations across
the country, from mall kiosks to amusement parks
and stadiums.

Available in some two dozen flavors, Dippin’
Dots are sold on five continents, with prices often
a bit of a premium over “conventional” ice cream.
At Six Flags here, a five-ounce small fetches $5,
a 12-ounce large $7.

Jones said he expects wholesale business this
year to be near $50 million – about $14 million
more than just three years ago. About half of sales
come from national accounts including theme
parks and stadiums, much of the rest from fran-
chisees numbering roughly 150, many with mul-
tiple locations, he said.

The company has morphed from a one-man
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